
Alarmismôs  

Dark Money  
and  

Dark Benefit  



FEDERAL FUNDING  
IS NOT DARK MONEY 

MONEY LUST -  THE USUAL SUSPECTS:  
·Climate scientists  
·Federal bureaucrats  
·Government grant seekers  
·Academia  
·Big Green  
·Rent - seeking corporations (wind, solar, 

electric cars, etc.)  
ODDBALLS NOT LOOKING FOR MONEY:  
·Struggle junkies / DARK BENEFIT  



Most federal grants and 
contracts are posted online  



SAMPLE AGENCY SPENDING  
2000 -  2012  

Energy Department  $443.2 billion 

Interior Department $90.2 billion 

Environmental Protection Agency  

$88.4 billion 

National Oceanic and  

Atmospheric Administration  

$27.6 billion 



BIG GREEN REVENUE IS 
NOT DARK MONEY  

Form 990 available on 
GuideStar  



FORM 990: 15 TOP GREEN 
GROUPS $2.5 BILLION 2012  

Izaak Walton League  

($2,912,245 ) 

Friends of the Earth  

($6,151,456 ) 

Defenders of Wildlife  

($24,838,978)  

The Wilderness Society 

($24,862,909)  

Sierra Club Foundation  

($47,163,599) 

National Wildlife Federation 

($84,726,518) 

National Audubon Society 

($96,206,883)  

Sierra Club  

($97,757,678) 

Natural Resources Defense Council 

($98,701,707) 

Environmental Defense Fund 

($111,915,138) 

Conservation International 

Foundation ($140,766,897) 

World Wildlife Fund  

($208,495,555) 

Wildlife Conservation Society 

($230,042,654) 

Greenpeace International 

($406,000,000) 

The Nature Conservancy ($949,132,306) 





REAL GREEN POWER IS  

DARK MONEY  
that comes from  

Private Foundations  
Ford Foundation,  

Rockefeller Foundation, etc.  
In 2014, top 100 private 

foundation have  
$222 billion assets  

 



A FOUNDATION  

A non -profit trust  

Created by a wealthy individual  
with a gift of stock, converted  
to a diversified portfolio.  
Grants are paid from dividends 
and capital gains.  
Public cannot donate to a 
private foundation.  



FOUNDATIONS SET 
THE  

ENVIRONMENTAL 
AGENDA  

BY SELECTING  
WHO GETS  

THE MONEY  



PRESCRIPTIVE GRANTS  
 
 INVITATION ONLY  
 
ÅPROGRAMS DESIGNED BY 
FOUNDATION MANAGERS  
ÅGRANTS COME WITH 
INSTRUCTIONS  
ÅDELIVERABLES REQUIRED  
ÅPERFORMANCE  MANDATORY  



¾2000 - 2012: $81 billion 
foundation green grants  
¾26,500 U.S. Environmental 

groups in 2012  
¾Under 100 get over 90% 

of foundation money  



Green group income can be traced 
back to foundations only in 

SPECIALIZED DATABASE S.  

Free: CitizenAudit  in the 
Washington Examiner online.  



PAY DATABASES  



¾Foundation strategy:  

¾Fund  whole networks for each 
program : lobbying, media, technical, 
academic , etc.  

¾NETWORKS ARE THE SECRET OF  
POWER, NIMBLE, FAST, AND 
HARD TO BEAT.  









LARGEST NETWORKING CENTER:  
ENVIRONMENTAL GRANTMAKERS  

ASSOCIATION (EGA)  
200+ FOUNDATIONS MAKING STRATEGY 

TO DIRECT ABOUT $6 BILLION A YEAR  



I FOUND AND EXPOSED  
DARK MONEY FOUNDATIONS  





SUMMARY:  
Do not underestimate the power 
of dark money  
Of the 8 sponsors of the 1985 
Villach meetings leading to the 
creation of the IPCC, half were 
EGA members:  

·Rockefeller Foundation  

·Rockefeller Brothers Fund  

·German Marshall Fund of the 
United States  

·W. Alton Jones Foundation  



Thatôs the overview of 
DARK MONEY  

Here is a quick summary 
of the  

DARK BENEFIT  
Whatôs in it for 

alarmists that we 
donôt know? 

 



UNDERSTANDING THE  
DARK BENEFIT  

In the 1950s clinical 
psychologist Abraham 
Maslow  did something 
unusual for psychologists: 
he studied normal people. 
He published his findings 
on motivation and 
personality in 1954.  

 

 



RESEARCHING 
MOTIVATION  

·What makes us tick? Maslow wrote 
in 1954 that normal people strive to 
satisfy pretty much the same needs 
ï and in somewhat the same 
sequence.  

  

·He called that sequence the  NEEDS 
HIERARCHY , which is the key to the 
dark benefit of alarmism.  

 



THE NEEDS HIERARCHY  
·Basic human needs, as common sense 

has always known, are MATERIAL  ï 
food, shelter, safety from harm, and 
the means to live.  

·Maslow asked, what happens once 
those basics are satisfied, and saw 
that needs then spread outward:  

·the need for love,  

·for a sense of belonging,  

·for social recognition,  

·and personal accomplishment.   



THE NON - MATERIAL  
NEEDS  

 

·the need for knowledge and to 
understand  

·and finally the need for 
inspiration and beauty.  

It took Maslow until the 1960s 
to see that he hadnôt gone far 
enough. His second edition  
found that once the personal 
and social needs are satisfied, 
needs again spread outward, to  
NON - MATERIAL NEEDS :  


